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In 1972, Jack Murphy Jewellers 
found its home in Newry City 

and will celebrate ‘50 Golden Years’  in business, this March.





About Jack Murphy Jewellers

• Award-winning second generation

jewellers located in Newry City.

• Acquired an additional 2,760 sq. ft of  

retai l  and office space in 2020.

• Boasts 7 luxurious ‘Private Selection 

Rooms’,  Champagne and bridal area.  

• Combined Social  Media community of  

over 40,000 fol lowers.  



Drive month on month growth by 10% in 2022. 

Brand Building Online Destination Industry

Growth                           Our Team  Longevity Destination

Leading the way in luxury jewellery on the island of Ireland. Offering quality

product from a passionate team who help deliver a personable and knowledgeable

experience in-store and online.V
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Overall Goal

Business Strategy



Greater  Newr y Area  Bus iness  Awards

Renowned for 

their expertise, 

knowledge 

and dedication 

to their craft.

Best  Customer Ser v ice  2021

Gemma Murphy,  Best  Bus iness  Woman 2021

Reta i l  Jewel ler ’s  UK Jewel ler y  Awards

Store  Des ign of  the  Year  2021

Reta i l  Sa les  Team of  the  Year  2020

Reta i l  Jewel le r  Inspir ing  Ind ie  Awards

Most  Inspir ing  Independent  in  Ire land and 

Scot land 2019

NI Soc ia l  Media  Awards

Best  Inf luencer  Campaign of  the  Year  2019

Best  Soc ia l  Media  Campaign in  Reta i l  2019



The Roaring Twenties
at least, that’s what we had anticipated…



The World Enters Lockdown

On 21 s t March  2020 ,  Ja ck  Mur phy  Jewe l l e r s  c l o sed  i t s  

door s  no t  know ing  when  i t  wou ld  r eopen .  Cons ide red  a  

non-e s s en t i a l  bu s ine s s ,  i t  r ema ined  c losed  fo r  a lmos t  4  

months  i n  the  f i r s t  o f  s eve ra l  l ockdowns  wh i ch  

fo l l owed .  

=  No s a l e s  a s  showroom c losed  and  no  ecommerce  

webs i t e

= Uncer t a in t y  fo r  s t a f f  and  cu s tomers

= Showroom re fu rb i shment/  ex tens ion  ha l t ed

=  Lack  o f  communi ca t i on  f rom NI  Execu t ive  w i th  

bus ines s  communi t y  

=  Cont inu ing  ove rheads



New Ecommerce Website
Launched Summer 2020



Every Challenge Is An 
Opportunity

Soc ia l  Med ia  became Jack  Mur phy  Jewe l l e r s  p r imar y  

method  o f  communica t ion w i th  cus tomers  and  w ider  

aud ience  dur ing  the  Pandemic.  

• Offer ing Vi r tua l Appointments

• In t roduced Wai t ing L i s t s fo r Showroom Reopen ing

• Launched ‘Nomina te Your Hero ’ Week ly Giveaway

• Launched ‘Lockdown Love ’ Ser i es

• Launched ‘Meet the Mur phy ’s ’ Ser i es

• Bui l t Pa r tner sh ips wi th Loca l Char i t i e s





Influencer Marketing
and how it has worked for Jack Mur phy Jewellers





Tools to Improve Your Social 
Media Marketing

• Don’t be af ra id of Soc ia l Med ia ! I t i s a l ea r n ing

cur ve for ever y bus ines s, but i f inves ted in , i t can

be ver y reward ing.

• Remember, qua l i t y i s be t t e r than quant i t y.

• To avo id becoming overwhe lmed wi th content

crea t ion , c rea te a content ca l endar us ing Goog le

Shee t s, to pre p lan .

• Ut i l i s e a l l f ea tures wi th in each p la t for m and t r y to

crea te in -app, i f poss ib le .




