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Why is TikTok a valuable 
platform for your business?

- TikTok now has over 13million UK users*.

- 25% of the total number of internet users in the UK will use 

TikTok in 2022**.

- Saturation on other platforms has made it harder than ever to 

get your brand’s message across without spending lots on 

advertising.

- TikToks are extremely easy to make and can be repurposed for 

use on Instagram too.

*CyberCrew, 2022.

**eMarketer, 2022.
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Understanding the algorithm
The TikTok algorithm serves videos to users based on a 
number of different factors:

● Engagement - video likes, shares, watching the whole 
video through, rewatches. The more interaction it gets the 
more it tells TikTok that this is great content so it will then 
serve it to larger audiences.

● Device settings - recognises a user’s location and 
language settings and will typically share local content.
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Understanding the algorithm
● Trending audio - the algorithm will favour videos with 

trending songs.
● Hashtags and keywords - informs the algorithm what your 

content is about and will then share it with those who 
have interacted with similar content.

● Follower count and whether the account has had high-
performing videos do not play into the algorithm (TikTok, 
2022).
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Our success on TikTok
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Our success on TikTok

Users New Users Sessions

Google Analytics, 2022
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Our success on TikTok
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The basics

● Short videos perform well - up to 15 secs recommended.
● If you are speaking always use captions/subtitles -

TikTok has a built in feature for this.
● Sometimes it’s best to video on your camera first then 

upload to the TikTok app - that way you can edit the 
clips so they are the correct length for your chosen 
trending sound.

● When adding text to your TikTok make sure it can be 
read.
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The secret formula

● Find a trend - video, trending song, filter.
● Create your TikTok in line with the trend.
● Add a short caption and include hashtags. Choose at 

least 1 promoted hashtag then 3 hashtags related to 
your niche i.e. #homedecor #budgethome

● Post the TikTok at a good posting time (4pm works well 
for us).
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The secret formula

● Engage with the TikTok on your own personal account. 
Like, comment and share with your Whatsapp, 
Snapchat, Messenger contacts. 

● Respond to comments immediately.
● Repeat until you get a result.
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Things I wish someone had 
showed me…
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Things I wish someone had showed me…

How to download your TikToks with no watermark for use on Instagram reels.

https://snaptik.app/en
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Things I wish someone had showed me…
How to get trending songs as a business
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Things I wish someone had showed me…
Stay in your own lane

When you open the app on your business’s account 
for the first time you will see a feed of lots of random 
videos, only interact with those in your niche or those 
that you think your target audience would also 
interact with.
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Great accounts to follow…
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Ryanair
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Duolingo
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Local Businesses
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Local Businesses
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Kukoon Rugs
Leaving the best to last!
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Any Questions?

Feel free to connect with me on LinkedIn if you 
have any questions!

Thanks for listening!


