Creating & telllng your compelling brand story
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Since 1995 we’ve been helping businesses share their brand. We’re a full

service agency based just outside Belfast in N.lIreland. We work with
businesses to create the most wonderful types of marketing with data-driven

results.
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CREATIVE
Advertising THRE3
We create engaging promotional
marketing with a specific focus on

co-creation and innovation.

=y »
. A,
- 8 ‘mi ™ /
s Bl st 4
P g Y b 3..,;{
/ 5 A-;‘:’ '_A’ )
s 3 e, g, - 2 om )
; Ee e F \

\ Over 27+ years
"% marketing brands



We create

Marketing Strategy
Video production
Brand and design
Paid advertising
Online / funnels
Print / Signage
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WHY BRAND IS KING

Branding creates an impression in customers, and over time those
impressions become a company’s identity. L
That is why brands work best when they’re simple. n "H"a




CONSISTENCY IS EVERYTHING

It is all down to how a business delivers on messages aligned with its core
values, customer experience, and brand identity elements.
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In simple words, a product is what you sell, a brand is the
perceived image of the product you sell, and branding is the
strategy to create that image.

* Keep things consistent across all your content

* Refresh existing content you have or develop fresh

* Redefine your voice

* Create content that matches your band and
communicates your strategy
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==YOUR BRAND
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ONLINE VS OFFLINE

Online marketing shifts focus to selling Sell’s products within few seconds of
products or goods through online click at any time.
channels like social media, ads, e-mail. Can easily offer content, audio and

video clips on for low cost.

Order exactly what you need.
Valuable for promoting loyalty /
community.

Offline marketing is the process
of selling products or goods
through channels like print ads,
signage, radio, telemarketing
etc.
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SMART

TARGETING
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Experian Mosaic
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Data Driven Marketing DELIVERS. Create smarter advertising for our clients to
reach out with measured results. We find your business qualified prospects who
are actively looking for your products or services and give you a complete toolkit

to connect with them and close sales at speed.
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Financial Strategy Technology adoption Category Purchase FMCG Purchase

Demographics /
household composition
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Messaging D/ @ John Smith

Q Search Messages —— |dea for Better Project Management Strategy

Ruby Hunt 10:12 AM April 22, 2016
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Dear Jack,

With FixDex custom solutions, it is easy to see all of the information

Britt Booker 8:05 AM you care about in one place. Your customized platform will empower
you to make faster, better-informed decisions to optimize your ROI.
This is by far the most powerful tool to bridge your platforms for
cross-collaboration.
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Q /QQ

Better Idea for Pro... - Align your organization
- Visualize your metrics

Andy Smith Apr 21 Getting started is easy. Sign up for a free trial. We have a team of

dedicated gurus to help you with onboarding and set up. maiIChimp \

Get a copy of your data

See your options for accessing a copy of your account data, connections, and
more :.

Jennifer Sl \who viewed your profile

T12 profile viewers in the past 90 days =27 % since last week

Your Linkedln data belongs to you, and you can download an archive any
time or view the rich media you have uploaded

| — .
C) Download larger data archive, including connections, contacts, account history, and \" cREATI‘iE

’E‘ l John Smith 6:30 AM - Build with data you already have

information we infer about you based on your profile and activity. Learn more
o Want something in particular? Select the data files you're most interested in.
D Articles Connections
[:] Imported Contacts [:] Messages

|} Invitations D Profile

[:] Recommendations D Registration

Request archive Your download will be ready in about 10 mins

Don't see what you want? Visit our Help Center.

REACH PEOPLE ONLINE
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“We create funnels and sales engines that let you sell even when you are not there’

Make sure to have an online web system
Create and refine funnels

Track and monitor

Refine UX

BE ALL ABOUT




Post reach Reactions, comments, shares and more How your email campaign compares

These actions will help you reach more people. Click Rate Unsubscribes

The number of people who saw any of your posts at least once. This metric is estimated.

== Reactions == Comments == Shares == Answ 35.0% 337%
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Top job functions
Visitors % of Visitors
Business Development 264 | mmmmmmmmummmmmmmmmmmm————ER 28.72%
Sales 227 . 21.25%
Operations 90 I 8.43%
Marketing 83 NN 7.77%
Human Resources 61 IS 5.71%
Information Technology 54 NS 5.06%
Support 50 N 4.68%
Engineering 39 I 3.65%

Finance 30 HEE 2381%
Research IS 253%
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EVERYTHING HASASTORY o &

Video matters
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What works?

Introduce Yourself

Introduce Your business
Meet the Team

Start a Vlog

Explainer Video

Tour Video

A Day in the Life

Culture Video

Behind the Scenes

Introduce other business guests
How-To use products tutorial
Explain a Concept

Webinar or Presentation
Infographic Video
Whiteboard Video
Q&A

Bust Some Myths
Product Reviews
Testimonials
Comedy/Skits
Music Video
Prank Videos
Challenge Videos
Bloopers

Walkthrough Video
Highlight Reel
Time-lapse

Unboxing Video

Top 10 list of...

Promo Video

Opinion Video

Response Reaction Video
Live Streaming

Contest



