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Miconex works with business communities in towns and cities to help drive local spend

Miconex has pioneered the use of both local currencies and payment-linked loyalty
solutions in this sector, our programs are designed to lock in money for local businesses
and stimulate additional economic activity
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Since launching the first local currency program in our home
city of Perth we have helped to lock in £Ms for towns and
cities across the UK, Ireland, Canada and USA
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TOWN & CITY REGION

NORTHERN IRELAND

Town & City Gift cards can be spent in thousands
of local businesses across the country. They make

a fantastic "t for friends and family, a great

reward to 1d of course they help to make
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The Scotland Loves Local Gift Card ensures money stays local for longer: boosting local businesses, providing

economic stimulus, protecting jobs and making communities stronger in the aftermath of Covid-19.

Not only that - the Scotland Loves Local Gift Card has limitless potential as an inclusivity tool that can be used to

provide dignified support to all within our society.
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Town & City Gift Cards

your high street.

T H E B I G PI CT U R E ‘ Residents plan new

Local businesses are the beating heart of every

Residents receive gift cards
| from friends, family or e'wployers/

journeys into town to
spend their gift cards

t card is the ultimate

[ All business sectors
| can join the network

 Business registers to |
accept the gift card J

On average people
spend 65% more than
the gifted value ) > g .
- = With other peoples money
Residents buy cards online ‘1 to spend, customers
| and in local sales points | (,—‘ L explore and spend more b

* Recyclable

« Less Wasted Gifts

TOWN

40% of online
purchases are by
ng jobs, services and people out of town
\munity together.

Out of town customers
send gifts to residents

* Reduces Transport Miles

CiTy mncAma\

Christmas

11! @ sy

@ Mother's & Father's Day
© \eddings

(=
,\@
K-

Employers give gift cards
| to their staff as incentives
o and rewards




All business sectors
can join the network




With other peoples money
to spend, customers
explore and spend more

Residents buy cards online
and in local sales points

40% of online
purchases are by
people out of town

Out of town customers
send gifts to residents
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Employers give gift cards
to their staff as incentives
and rewards

* Less Wasted Gifts
* Recyclable
* Reduces Transport Miles




[ Residents receive gift cards }

from friends, family or employers

J R E Residents plan new

journeys into town to

spend their gift cards :
40% of online

purchases are by
people out of town

20% of people take the
opportunity to visit a
business for the first time

All business sectors
can join the network
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Addyour Gift Card
to your Apple Pay P - gt

Enojyall the benefits of Town & City Gift
& Cards with Apple Pay.
+Using Apple Pay is simple, and it works with
the devices you use every day.




CASE STUDIES

With over 120 live implementations across the UK, Ireland, USA and Canada, there are an increasing

variety of examples of how this local currency solution is being used:

REASONS WHY £ /f (]

Driving spend for city centre
businesses:

Aberdeen sold over £450,000
of gift cards in the first 12

" months since launching their

gift cards program.

Corporate incentives and rewards

Corporate orders of gift cards
have increased by over 200%
year-on-year over the last 3
years as businesses look for
ways to reward their employees
but also to support the local
economy where they are based.

Local Government disbursement

East Ayrshire Council used their
gift card program to provide
funds to people in need of
additional support, loading over
£150,000 of gift cards across two
campaigns.

Economic sector support

Prince Edward Island have
used their gift card program to
drive additional tourist visits,
loading over $4.8M cards in a
12 month period.
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