
GIVINGYOUR
BRAND  AHELPING
HAND



Abrandcanbeidentifiedor  

differentiatedbyaname,symbol,  

shapeorcolourandoftenassociated  

witha familiarfeeling,taste,season  

or location,whichcanhaveapositive  

ornegativeimpactonthevalueof the  

product/service.

Whatis  
branding?
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LOGO,VISUALIDENTITY

CUSTOMERPERCEPTION

MESSAGING

TONEOFVOICE  

POSITIONING

STORY

Whatis  
branding?
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BRANDINFLUENCERS

BRANDVISIBILITY
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BrandElevationis  

aboutiqueagency

OurClients

OurStory
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BRAND STRATEGY  
DEVELOPMENT

BRAND 
ACTIVATION

ON-LINE 

PRESENCE

BRAND 

CREATION

What 
wedo
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Howcanyou
improve
your
branding?

•Is themessaging clearandconsistent?

•It is atruerepresentationofhowyouwantit

tobei.e inviting,friendly,informative,exciting?

•Does itengagewithyourcustomers?

•Does itsolveyourcustomers’problemsinthe  

easiestandnicestmanner?

•Doyourcustomerswanttobeloyalandreturn 

toyou?
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Brandedorangedecor

Wall signage

ElvisAcrylicPOS

IT’SNICETO  
SLIIIICE.

APPLY TODAY SHOP

NOW PAY IN SLICES

Aisle fin

EndAisle

CaseStudy



CaseStudy
SeasonalMarketingIdeas-ConnectwithyourCustomers
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CaseStudy
Otherwaystoconnect

Radio

David,

We miss you!
Come huuuumm  

with us!

Let’s get 
huuuuming!

DirectMail

BrandedMerchandise In-storePOS



CaseStudy
Otherwaystoconnect

OutdoorAdvertising



CaseStudy



CaseStudy



CaseStudy



Whatis  
essentialto  
makeyour  
brandwork?

•Haveabrandbible.

•Determineyourbrand’stargetaudienceandhaveaplanhowyou 

aregoingtoget infrontofyourcustomers - onlineandoff-line.

• Establishbrandidentity,mission,andvalue.

•Haveeye-catching,differentmessaging so youstandoutbut

beconsistent.

•Createanambiencetoattract,connectandretaincustomers.

•Haveapersonality.

• Ensureyourbrandcomesto life,informyourcustomersofyour 

eventsandwhat is happening.

• Integrateyourbrandintoallaspectofyourbusiness.
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Strategy

www.brandelevation.ie

Abrandstrategy involvesawidevarietyof 
channels, collateral,andmethods:

DIGITALMARKETING INCENTIVES ADVERTISING

EVENTS PACKAGING

79% ofpeoplesay thatusergeneratedcontent  

highly impacts theirpurchasingdecisions.
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Final 

Thoughts

Branding is the customerexperienceyou
provide. It’s the philosophy you embrace
andthecultureyouadhereto.Abrand
is a feelingthat abusiness evokes  
in customers—it’s what makesyour  
business unique.

“Branding iswhatpeoplesayabout  

yourbusinessbehindyourback”.
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