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Background

Loughinsholin Cluster comprised of 
15 accommodation, hospitality, 
attractions & experience providers

It has evolved to become a key 
driver of tourism in Mid Ulster.

The businesses have come 
together to offer a range of 
innovative itineraries that are 
positioning Mid Ulster as a “must 
see” destination in Northern 
Ireland.



Our brand essence comprises just two words that sum up the heart 
and soul of our brand - ‘For Generations’. 

It speaks to the historic fact that many of the businesses within the 
cluster have had family members working in their industry or field 
for many generations over a long period of time. 

In line with the cluster’s attitude towards sustainability the goal is 
that the brand will be around for many generations to come. 

It also points to the fact that the visitor experiences, events and 
produce on offer appeal to a wide range of people of all ages and 
walks of life.



Activities

Collaborative Growth Funding;
• Brand Development;

• Marketing & Comms;

• Business Development

• Skills Development;

• Development of a Festival.



Challenges

• The big question, how can we compete with the “Big Tickets”?;

• Managing growth;

• Sustainability;

• Addressing Everyone’s Needs; and 

• Reacting to Changes in the Market.



Results
• Brand Development;

• Growth in Cluster membership;

• Investment;

• Business Growth; and

• Festival in Development.
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