9 Al ame
Unifing to maximise social and economic benefits via
tourism in Mourne Mountains & Ring of Gullion

Orla Hayes — Sales & Marketing Manager Canal Court Hotel




Mourne,
Mountains
Q¥ & Ring of Gullion

www.visitmournemountains.co.uk
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Newry, Mourne &
Down Tourism
Strategy

Five-year strategy

The Vision

Epic experiences

Mountains Myths &
Maritime




Experience Development

+68 experiences

Artisan food & drink

Culture & heritage

Activities & adventure

Wellness



Cluster Collaboration

NEWRY, MOURNE & DOWN




Collaborations have focused
on both geographic and
product areas

Why collaborate




SaVYOUR

Visit MOurne
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EMBRACE THE FLAVOURS
~ OF OUR LAND AND SEA

Savour Visit
Mourne Cluster
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What Savour
Visit Mourne

have
accomplished




Ten saleable
Food & Drink

experience
developed




Launch Night
Secret dining

experience at

Kileavy Castle
Estate
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Achievements to date
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Thank you

‘Individually we are

one drop. Together
we are an ocean’

Ryunoskuke Satoro

‘ Mourne
Mountains SS
Q> & Ring of Gullion
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