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You don’t have to go viral!
Well, not all the time...



Why let your good work go to waste?

Implementing a good Meta Ad 

campaign can help get your message 

across without the stress of ‘hoping’ 

people are going to see it!



Be clear about WHY you are using ads.

• Set a clear objective i.e. awareness, sign 

ups, lead forms, product sales, pipeline 

fulfilment

• Do NOT use ads to make up for poor or 

inconsistent organic content and 

messaging.



Please use Ads Manager not Boost!!



3 Things to Consider

• What does your targeting look like?

• What does your ad tell your audience and Meta?

• Where are you sending people after they see 

your ad?



Targeting

• Is it local i.e. Newry +20km?

• Do you have more than one audience and 

are they set up in Ads Manager?

• Have you thought about Retargeting?

• Be wary of Meta AI/Advantage+



• Tell Meta what it is about and who it is for!

• Visual - will it stop people scrolling?

• Is it clear?

⚬ 1 product/service/problem

⚬ Does it look ‘native’?

⚬ Is it conversational?

What does your ad say?



• Don’t send people to your homepage!

• Have you created a landing page?

• Can they take action directly on Meta? i.e Submit 

Details/Lead Magnet, Buy Now, Visit Profile

Where are you sending people?



1.  Meta does not penalise your organic content!!

2. You do not need a budget of £1,000s p/month

3.  Ads are not just for B2C businesses

4.  Getting your targeting right is not the most important thing

5.  You do not need ‘professionally’ produced content to run ads

5 Myths About Meta Ads!



•  Are you running other paid advertising?

• What is the objective? i.e. sales, leads, views

• What is the conversion worth to you?

• Give Meta a chance to learn about your audience

• Don’t Boost with no plan!

• A small local campaign could start at £5-10 per day

How much should you spend?

Things to consider



• Use the data Meta will gather for you

• Conversions API / Meta Pixel

• Start broad and narrow down to those most 

interested in your offering

You aren’t done after 1 ad!

Considering running retargeting campaigns.



• Audit your most recent ad with the 3 second rule

⚬ Does it hook the viewer instantly visually/emotionally?

⚬ Does it show your branding early? ie. logo, colours, offer

⚬ Does it clearly communicate the product or service 

either in a caption or asset?

What can you do now?



• Ensure your Business Manager & Ad Account are set up properly

• Check if your Conversions API/Pixel is in place/active

• Set up a retargeting campaign for the last 30 days of website 

and social viewers

What can you do now?
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